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Rokkan, A.I., & Haugland, S. A. (2021). A transaction cost approach for public procurement. 

Journal of Business and Industrial Marketing, DOI: 10.1108/JBIM-09-2019-0393. 
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Management, Vol. 38, 5-20. 
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Negotiation Strategies in Fixed-Duration Inter-Firm Relationships. Journal of Business 

Research, Vol. 58, 1226-1239. 

 

Olsen, B. E., Haugland, S. A., Karlsen, E., & Husøy, G. (2005). Governance of Complex 

Procurements in the Oil and Gas Industry. Journal of Purchasing and Supply Management, 

Vol. 11, 1-13. 

 

Buvik, A., & Haugland, S. A. (2005). Allocation of Specific Assets, Relationship Duration, 

and Contractual Safeguarding. Scandinavian Journal of Management, Vol. 21, 41-60.  

 

Grønhaug, K., & Haugland, S. A. (2005). A Transaction Cost Approach to a Paradox in 

International Marketing. Scandinavian Journal of Management, Vol. 21, 61-76. 

 

Vaaland, T. I., Haugland, S. A., & Purchase, S. (2004). Why do Business Partners Divorce? 

Journal of Business-to-Business Marketing, Vol. 11, 1-19. 

 

Supphellen, M., Haugland, S. A., & Korneliussen, T. (2002). SMBs in Search of International 

Strategic Alliances: Perceived Importance of Personal Information Sources. Journal of 

Business Research, Vol. 55, 785-795. 

 

Rokkan, A. I., & Haugland, S. A. (2002). Developing Relational Exchange: Effectiveness and 

Power. European Journal of Marketing, Vol. 36(1/2), 211-230. 

 

Nygaard, A., Haugland, S. A., & Rokkan, A. I. (2002). The Structural Development within 

the Norwegian Hotel Industry: A Preliminary Empirical Analysis of Agency Costs and Scale 

Economies (in Norwegian: Strukturell utvikling i norsk hotellvirksomhet: en preliminær 

empirisk analyse av agentkostander og skalafortrinn). BETA, 2002(2), 62-69. 

 

Haugland, S. A. (1999). Factors Influencing the Duration of International Buyer-Seller 

Relationships. Journal of Business Research, Vol. 46(3), 273-280. 

 

Haugland, S. A. (1998). The Cultural Dimension of International Buyer-Seller Relationships. 

Journal of Business-to-Business Marketing, Vol. 4(4), 3-33. 

 

Reprinted in: 

Kotabe, M., & Mol, M. J. (eds.), Global Supply Chain Management, Vol. II, Edward 

Elgar Publishing, 2006, 254-284. 

 

Haugland, S. A., & Grønhaug, K. (1996). Cooperative Relationships in Competitive Markets. 

Journal of Socio-Economics, Vol. 25(3), 359-371. 

 

Haugland, S. A., & Reve, T. (1994). Price, Authority and Trust in International Distribution 

Channel Relationships. Scandinavian Journal of Management, Vol. 10(3), 225-244. 

 

Grønner, B., & Haugland, S. A. (1994). A Contractual Perspective on Organization and 

Governance (in Norwegian: Et kontrakteteoretisk perspektiv på organisering og styring). 

BETA, 1994(2), 11-20. 
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Haugland, S. A., & Reve, T. (1993). Relational Contracting and Distribution Channel 

Cohesion. Journal of Marketing Channels, Vol. 2(3), 27-60. 

 

Haugland, S. A., & Grønhaug, K. (1988). Quality Perceptions in International Distribution 

Channels. The Finnish Journal of Business Economics, 1988(2), 107-115. 

 

Essays in books 

Haugland, S. A. (2019). The governance perspective in interorganizational research. In 

Benito, G. R. G., & Lunnan, R. (eds.) Voyages of a scholar: Navigating companies, channels, 

and clusters - A tribute to Torger Reve, Fagbokforlaget, 79-94. 

 

Qiu, X., & Haugland, S. A. (2018). Micro-foundation thinking in alliance learning: Role of 

boundary spanners’ theory of mind. In Zhang. M. (ed.) Trust Building and Boundary 

Spanning in Cross-border Management, Routledge Studies in Trust Research, Routledge 

Taylor & Francis Group, 135-156. 

 

Aarstad, J., Ness, H., & Haugland, S. A. (2015). Destination Evolution and Network 

Dynamics: New Research Agendas. In Chambers, D., & Rakic, T. (eds.) Tourism Research 

Frontiers: Beyond the Boundaries of Knowledge, Tourism Social Science Series, Vol. 20, 

Emerald Group Publishing Ltd., 141-164. 

 

Haugland, S. A. (2014). Value Chain Decisions (in Norwegian: Verdikjedebeslutninger). In 

Supphellen, M., Thorbjørnsen, H., & Troye, S. V. (eds.) Markedsføring: Verdibasert 

forventningsledelse, Fagbokforlaget, 489-512. 

 

Svendsen, M. F., & Haugland, S. A. (2006). Internationalization and Business-to-Business 

Cooperation in the Wood Products Industry. In Asche, F. (ed.) Primary Industries Facing 

Global Markets, Norwegian University Press. 

 

Ness, H., & Haugland, S. A. (2002). Chain Organization and Chain Power in Grocery 

Retailing: A Comparative Study of Norway, Great Britain and Switzerland (in Norwegian: 

Kjedeorganisering og kjedemakt i dagligvarehandelen: En sammenligning av Norge, 

Storbritannia og Sveits). In Rommetvedt, H. (ed.) Matmakt: Politikk, forhandling og marked, 

Fagbokforlaget, 253-272. 

 

Lunnan, R., & Haugland, S. A. (1996). Core Competencies in a Network Organization. In 

Falkenberg, J., & Haugland, S. A. (eds.) Rethinking the Boundaries of Strategy, Copenhagen 

Business School Press. 

 

Haugland, S. A., & Grønhaug, K. (1995). Authority and Trust in Network Relationships. In 

Håkanson, H., & Snehota, I. (eds.) Developing Relationships in Business Networks, 

Routlegde. 
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Haugland, S. A. (2004). Cooperation, Alliances and Networks, second edition (in Norwegian: 

Samarbeid, allianser og nettverk). Oslo, Norway: Norwegian University Press. 
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Reve, T., Haugland, S. A., & Grønhaug, K. (1995). The International Competitiveness of 
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Falkenberg, J., & Haugland, S. A. (eds.) (1996). Rethinking the Boundaries of Strategy. 

Copenhagen, Denmark: Copenhagen Business School Press. 

 

Dissertation 

 

Haugland, S. A. (1988). Relational Contracting in Distribution Channels (in Norwegian: 

Relasjonskontrakter i distribusjonskanaler), (247 p.). 
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